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ABSTRACT

OBJECTIVE: Assess the correlation between the sales of two drugs with no proven efficacy 
against covid-19, ivermectin and chloroquine, and other relevant variables, such as Google® 
searches, number of tweets related to these drugs, number of cases and deaths resulting 
from covid-19.

METHODS: The methodology adopted in this study has four stages: data collection, data 
processing, exploratory data analysis, and correlation analysis. Spearman’s method was used 
to obtain cross-correlations between each pair of variables.

RESULTS: The results show similar behaviors between variables. Peaks occurred in the same 
or near periods. The exploratory data analysis showed shortage of chloroquine in the period 
corresponding to the beginning of advertising for the application of these drugs against covid-19. 
Both drugs showed a high and statistically significant correlation with the other variables. Also, 
some of them showed a higher correlation with drug sales when we employed a one-month lag. 
In the case of chloroquine, this was observed for the number of deaths. In the case of ivermectin, 
this was observed for the number of tweets, cases, and deaths.

CONCLUSIONS: The results contribute to decision making in crisis management by 
governments, industries, and stores. In times of crisis, as observed during the covid-19 pandemic, 
some variables can help sales forecasting, especially Google® and tweets, which provide a real-
time analysis of the situation. Monitoring social media platforms and search engines would 
allow the determination of drug use by the population and better prediction of potential peaks 
in the demand for these drugs.

DESCRIPTORS: Social Media. Chloroquine. Ivermectin. Covid-19. Search Engine. Infodemic. 
Pandemic. SARS-CoV-2.
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INTRODUCTION

The covid-19 pandemic was declared a public health crisis by the World Health Organization 
in early March 2020. The disease caused millions of deaths around the world1. In the 
first two years of the pandemic, social and conventional media, as well as official bodies, 
mentioned several potential treatments for the disease without proven evidence of 
efficacy1,2. This information generated confusion among the population and an artificial 
increase on the demand for various pharmaceutical products3 for the potential treatment  
of covid-192,4.

Information shared on social media related to uncertainties and unavailability of 
drugs contributed to the development of panic buying behavior among consumers 
during this period5, who mostly bought grocery items and, in some cases, drugs for 
potential treatments, causing a shortage of these products3,6. Many drugs advertised on 
social media platforms, such as Twitter®, have no proven evidence of efficacy against 
covid-197. The inefficacious drugs promoted by official bodies2 included chloroquine 
and hydroxychloroquine (collectively referred to as “chloroquine” in this study)  
and ivermectin.

At the beginning of the pandemic, the Federal Government of Brazil recommended 
and distributed these drugs2 as an early treatment, in the so-called “Covid Kit.” This 
action, based on speculations that these drugs could prevent or treat the disease, 
was adopted without scientific studies demonstrating their efficacy8. The use of these 
products can cause health problems, both due to their side effects and the shortage 
to patients with prescribed use, as the sudden increase in demand led to a shortage of  
these drugs3.

The study period was from January 2020 to December 2021, which includes moments before 
the pandemic. This study analyzed data from Brazil only. It aimed to answer the following 
questions: 1) Did the monthly retail sales volumes of ivermectin and chloroquine correlate 
with trends on Google® search engine and the number of posts on Twitter®?; and 2) Did 
the monthly retail sales of these products correlate with the number of cases or deaths 
from covid-19?

Data about tweets, Google® searches (through Google Trends), and number of cases and 
deaths in Brazil were obtained and processed, in addition to monthly sales (provided by 
IQVIA®) of chloroquine and ivermectin. In the subsequent stages of this study, exploratory 
and correlation analyses were conducted.

Similar statistical methods to those used in our study, including exploratory analysis, 
autocorrelation, and Spearman’s correlation, have been used in studies on drugs and 
social media to analyze correlations with sales and false and malicious information 
about the pandemic2,3,9-11.

Other studies have used data from Google Trends to evaluate sales of hydroxychloroquine 
and ivermectin8 in the United States and Canada, as well as chloroquine, remdesivir, 
paracetamol, and ibuprofen in Australia, Germany, Italy, Spain, the United Kingdom, and 
the United States9. Other studies used search engines in conjunction with e-commerce sales 
data to evaluate sales behavior after statements on Twitter by influential people abroad 
supporting the use of chloroquine12,13. Some studies8,14,15 used IQVIA® data as a source of 
information on product sales during the pandemic. Studies about the pandemic in Brazil 
using a similar approach assessed the use of these drugs during the pandemic, their adverse 
effects10, and the impact on their prices14.

However, none of these studies considered the volume of drugs sold over the entire 
study period studied (two years). Also, most of them focused on just one drug, which 
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resulted in a limited view of panic buying of drugs without proven evidence of efficacy  
against covid-19.

The main contribution of this study is that it provides information to support the decision-
making process in crisis management by both government agents and drug supply chain 
managers by using tools that can anticipate sales or detect panic buying behavior induced 
by social media.

This article has six sections. The introduction describes the context, motivations, and 
objectives of this study. The second section briefly addresses the importance and use of 
drugs analyzed in this study. The third section describes the study methods. The results 
and discussions are presented in the fourth and fifth sections, respectively. The last section 
contains conclusions, study limitations, and suggestions for future studies.

Chloroquine and ivermectin: importance and use

Chloroquine is an anti-inflammatory drugs used to treat various conditions, including malaria, 
rheumatoid arthritis, and lupus erythematosus2. Chloroquine and hydroxychloroquine 
are similar drugs. The main difference between them is the slightly modified molecular 
structure of hydroxychloroquine, which can result in improved efficacy and fewer 
side effects, allowing its use in smaller doses and longer periods when compared  
to chloroquine16.

Ivermectin is an antiparasitic drug used to treat infections caused by worms and other 
parasites17, such as scabies and onchocerciasis18.

METHODS

The study method has four stages: 1) data collection; 2) data processing; 3) exploratory 
analysis; and 4) correlation analyses between data. Data about chloroquine and 
ivermectin were processed and analyzed separately. The following Python packages were 
used in this study: TWINT, NumPy, Pandas, Matplotlib, SciPy, Seaborn, Statsmodels,  
and Scikit-learn.

In the first stage, data were collected from January 1, 2020 to December 31, 2021 from four 
sources, as described below:

1. Number of tweets in Portuguese, containing keywords related to the active ingredient 
and commercial names related to chloroquine (hydroxychloroquine, hidroxicloroquina, 
chloroquine, cloroquina, diclokin, quinacris, plaquinol, and reuquinol), and ivermectin 
(ivermectin, ivermectina, revectina, iverlat, and vermectil);

2. Number of searches per week in Brazil on Google®, using the Google Trends platform 
and the terms chloroquine and ivermectin. This platform shows the evolution of terms 
searched on Google®, according to the location and period specified by the user8. Search 
tools, such as Google®, were used by the population to obtain information related to 
potential drugs and treatments for covid-19;

3. Daily cases and deaths of covid-19in Brazil, based on the database provided by the 
University of Oxford19;

4. Monthly retail sales of chloroquine and ivermectin in Brazil according to IQVIA®,  
a leading global provider of advanced analytics and clinical research20.

In the second stage, all variables were grouped by month because the sales volume was 
monthly. Due to sales data confidentiality, all data were normalized according to the 
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MinMax standardization, in which the minimum value of each series is transformed into 
0 and the maximum value is transformed into 1.

In the third stage, exploratory data analyses were conducted. The time series were plotted 
on graphs for visual analysis of the relationship between the sales volume of each drug and 
the other variables. The autocorrelation function (ACF) and partial autocorrelation function 
(PACF) were applied to explore the relationship between previous and subsequent values 
of the dataset over time.

ACF measures the correlation between past and future values in a time series, showing 
the degree of linear dependence of data, while PACF measures the direct correlation 
between an observation and its previous values, without the influence of intermediate 
observations. In the case of time series of monthly sales of drugs, the use of ACF and 
PACF identifies whether sales: 1) are inf luenced by previous months; and 2), if so, 
whether they are influenced by several previous months (ACF) or only by the previous  
month (PACF).

These analyses were conducted using correlograms21, which display significant correlations 
in the data series to identify the existence of serial dependence. Although the dataset is 
small (24 months), these analyses were essential for the identification of potential trends 
in the data.

In the last stage, cross-correlation analyses were performed. Using the Shapiro-Wilk22 test, 
data normality was analyzed. Scatter plots were used for linearity analysis. Based on these 
results, Spearman’s correlation was used to measure the correlation between the variables. 
Cross-correlation10 was then applied to analyze the relationship between the sales of each 
drug, assuming time lags of zero to three months for each of the variables analyzed in 
relation to the sales volume.

RESULTS

This section contains the results obtained after applying the methods explained 
above. For a better interpretation, the results are presented separately for chloroquine  
and ivermectin.

Chloroquine

Figure 1 shows the different time series analyzed in relation to the volume of chloroquine 
sales. The peak sales (dashed line) occurred in March 2021, as well as the peak in number 
of cases (Figure 1c) and deaths (Figure 1d) due to covid-19. On the other hand, Google® 
searches (Figure 1a) and the number of tweets (Figure 1b) showed peaks in May 2020, still 
in the initial phase of the pandemic, indicating a similar behavior to panic buying6. This 
was mainly related to the euphoria of some world leaders, and chloroquine was introduced 
as an easy solution to the health crisis23. However, as noted above, there was no scientific 
evidence of its efficacy.

At the beginning of the pandemic, there was a global shortage of chloroquine14,24, 
which is illustrated in Figure 1, between March and August 2020 the vertical line at 
08/20 identifies the end of the period). According to scientific articles, media news, 
and information obtained from drug manufacturers in Brazil and in countries such as 
the United States, Canada, the United Kingdom, Australia, India, and Pakistan, these 
shortages occurred until July 202025-28. After that, manufacturers were able to fulfill 
the orders for the retail market. Therefore, due to the occurrence of these shortages, 
the exploratory  and correlation analyses considered the period from August 1, 2020 to  
December 31, 2021.
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The ACF and PACF analyses demonstrated an autocorrelation between the one-month lag 
and the series of the number of cases and deaths. The series of sales, Google® searches, and 
number of tweets for chloroquine did not show autocorrelation.

Next, the Shapiro-Wilk test was applied to evaluate the assumption of data normality. 
The results showed that only the case series had a normal distribution (95% confidence 
level). The other series did not fulfill this assumption. According to the scatter plots 
between pairs of data series, the linearity condition was not met. For these reasons, the 
Spearman’s test was selected to analyze the correlations between the variables in the  
next stage.

Cross-correlation was used to investigate the relationship between chloroquine sales and 
other variables, assuming different time lags. All correlations were positive. The results 
indicated that, in some cases, the value of the correlation with lags in the sales variable 
was higher than that between the original series.

Table 1 shows that the best correlation (0.7903) between chloroquine sales and deaths (right 
column) occurs when considering a one-month lag at a 99.9% confidence level. In other 
words, a stronger correlation was observed when comparing deaths to chloroquine sales 
in the previous month than in the same month.

For the variables of Google® searches, number of tweets, and cases, the best correlation 
with chloroquine sales occurred between the original series without lags (Table 1). Google® 
search variable showed the highest correlation with chloroquine sales (0.8833), but the 
numbers of tweets, cases, and deaths also showed positive and statistically significant 
correlations (99% confidence level).

Figure 1. Chloroquine sales, Google® searches, number of related tweets, cases and deaths (normalized data).
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Ivermectin

Figure 2 shows the series of sales, number of tweets, and Google® searches related to 
ivermectin, cases, and deaths. As in the case of chloroquine, the peak in ivermectin sales 
was observed in March 2021, coinciding with the peak number of tweets related to the drug. 
Regarding Google® search results, the peak was in July 2020.

In the case of ivermectin, no news or scientific articles were identified reporting a shortage 
in the retail market. It was also not observed in the sales data.

Then, the autocorrelation of the ivermectin-related series was assessed. The series of 
Google® searches and the number of tweets presented autocorrelation with a one-month 
lag. Ivermectin sales, however, showed a significant lag only in direct autocorrelation (PACF) 
with a one-month lag.

The variables of number of tweets and Google® searches related to ivermectin did not 
present a normal distribution during the study period – no linear relationship with sales, 
as assessed using the Shapiro-Wilk test and scatter plots, respectively.

Table 2 shows the results of the cross-correlation between the variables, considering time 
lags of zero to three months. Stronger correlations were observed for the number of tweets, 
cases, and deaths with a one-month lag in the sales variable (99% confidence level).

Only the variable of Google® searches showed a higher correlation (0.9100) when considering 
the original series of ivermectin sales. As seen with chloroquine, the variable with the highest 
correlation with ivermectin sales was Google® searches.

Table 2 shows the relationship between the variables and does not guarantee the existence 
of causality. Several factors may have caused time lag, including the delay in reporting cases 
and deaths, as indicated in Brazilian news and studies on disease monitoring29.

Table 1. Spearman’s correlation between each variable and chloroquine sales considering zero to 
three-time lags.

Sales lags (months) Google® searches Tweets Cases Deaths

0 0.8833* 0.8167* 0.8179* 0.7002**

1 0.6325** 0.5784* 0.7932* 0.7903*

2 0.5722*** 0.5607*** 0.6250*** 0.6821**

3 0.4558 0.4286 0.6264*** 0.6088***

Correlation meanings: *0.001; **0.01; ***0.05 (bivariate).
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DISCUSSION

A significant positive correlation (at least 95% confidence) was observed between sales and 
all variables analyzed (Google® searches, number of tweets, cases, and deaths), lags of zero 
or one month (Tables 1 and 2), and both drugs. In particular, Google® searches consistently 
demonstrated the highest correlation with sales, always with zero lag, for both chloroquine 
and ivermectin, with correlations of 0.8833, 0.9100, and 99.9% confidence. Therefore, this 
variable seems to be an excellent indicator for sales variations.

The number of tweets also presented a high positive correlation with sales, but the highest 
correlations were observed at different moments for chloroquine and ivermectin: zero 
lag (0.8167) and one-month lag (0.7469), respectively, both with 99.9% confidence level. 
For ivermectin, the correlation with sales for zero lag is relatively high (0.6626) and 
significant (99.9%). Therefore, the number of tweets is a good indicator of sales variation 
and can be used with Google® searches. However, the different lags (between the two 
drugs) for the highest correlation suggest the number of tweets should be considered  
more carefully.

Table 2. Spearman’s correlation between each variable and ivermectin sales considering zero to three-
time lags.

Sales lags (months) Google® searches Tweets Cases Deaths

0 0.9100* 0.6626* 0.7461* 0.7054*

1 0.6822* 0.7490* 0.8607* 0.8202*

2 0.3068 0.5968** 0.8227* 0.7549*

3 -0.1436 0.3753 0.6649** 0.5675**

Correlation meanings: *0.001; **0.01; ***0.05 (bivariate).

Figure 2. Ivermectin sales, Google® searches, number of related tweets, cases and deaths (normalized data).
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For the variable of the number of deaths, the best correlation for both drugs has been 
observed with a one-month lag (0.7903 and 0.8202) at 99.9% confidence level. For the 
variable of the number of cases, similarly to the number of tweets, the best correlation 
for chloroquine was observed with no lag (0.8179), while for ivermectin, it was observed 
with a one-month lag (0.8607), both at 99.9% confidence level.

The fact that all correlations are positive seems to support a relation between the variables 
and sales; that is, when any variable grows, sales also increase.

From a drug supply chain perspective, the variables of Google® search and the number of 
tweets provide a real-time assessment of the situation that helps anticipate demand and 
speed up the decision-making process30 in the epidemiological management of the disease. 
The variables traditionally used for this purpose (numbers of cases and deaths) are reported 
after their occurrence31, not allowing their proactive use.

Google Trends provides the number of searches on Google® and it is easy to use – the user 
simply types the search term, the desired period, and the region or location of interest). 
However, specific computer programs are required to obtain the number of tweets.

Thus, monitoring Google® searches and the number of tweets would allow estimating 
potential peaks in the demand for inefficacious drugs in a future pandemic, which 
would allow actions to avoid shortages for users who actually need these drugs, as 
occurred with chloroquine. Such actions could be the temporary requirement of medical 
prescriptions, removal of the drug from internet sales platforms, or limitation of the 
amount sold per customer.

Academic publications reported the behavior of famous people who, through social or 
conventional media, promoted the use of inefficacious drugs against covid-1913, causing 
an increase in the search for chloroquine in the United States when compared to other 
countries in Europe and Oceania9, and Canada8. It increased the sales of these products 
locally12. In Brazil, constant statements and posts by the president about drugs generated 
misinformation and boosted search for such medations1,32.

As a suggested process, public health agents could adopt the following measures in 
similar pandemic situations: (1) identify important people to disseminate true information 
on conventional and social media; (2) monitor the number of messages related to the 
topic on social media, considering both the total number of posts and the posts by the 
important people identified in item 1; (3) monitor the number of searches related to the 
topic conducted in relevant search tools; and (4) use the methods applied in this study 
(Spearman’s correlation, cross-correlation with multiple lags, exploratory analysis, and 
autocorrelation) to compare the evolution of the disease with other time series (such as 
drug sales, cases, deaths, number of searches, and number of messages).

These measures would help identify: (1) a potential increase in demand in real-time; (2) 
potential panic buying behavior, allowing better supply of the product by the supply chain; 
and (3) new trends regarding demands for the drugs in question. Together, these aspects 
can support an adequate planning and adoption of strategies by supply chain management 
agents to mitigate a shortage of drugs, which is essential for patients who actually need 
these drugs.

CONCLUSIONS

Chloroquine and ivermectin were two drugs indicated at the beginning of the pandemic 
for the treatment of covid-19, although there were no scientific studies that proved their 
efficacy. Due to the influence of social media, conventional media, and government agents2,4, 
many people from different countries around the world used these drugs.
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This article analyzed the existence of a correlation between the volume of monthly retail 
sales of these drugs in Brazil with the following variables: Google® searches, the number 
of tweets related to these drugs, and the numbers of cases and deaths by covid-19 during 
the first two years of the pandemic in Brazil.

The main contribution of this study refers to the high correlation of the variables 
analyzed. In times of crisis, as observed during the pandemic, they were able to assist 
sales forecasting, in particular Google® and tweets, which provide a real-time analysis 
of the situation. For other variables (cases and deaths), this correlation was stronger, 
when considering a time lag in the sales variable, which makes them less adequate for 
a forecasting study.

These results also point to a stronger need for the development of crisis management actions 
on social media, due to its relationship with consumer behavior. Monitoring social media 
platforms and the evolution of searches on search engines provides a better prediction 
of potential peaks in demand, allowing better supply planning by supply chain agents. 
The importance of considering the impact of traditional and social media on consumer 
behavior, especially in times of crisis, is highlighted in this study.

The main study limitations include: (1) the study period is restricted to 24 months, not 
allowing seasonality analysis over a longer period; and (2) the fact that the content and 
sentiment of tweets were not analyzed. Data generated contain tweets that are both for 
and against the use of these drugs. Therefore, future studies should consider sentiment and 
content analysis of tweets to improve sales forecasting models.

REFERENCES

1. Fonseca EM, Nattrass N, Lazaro LL, Bastos FI. Political discourse, denialism and leadership 
failure in Brazil’s response to COVID-19. Glob Public Health. 2021;16(8-9):1251-66. 
https://doi.org/10.1080/17441692.2021.1945123

2. Furlan L, Caramelli B. The regrettable story of the “Covid Kit” and the  
“Early Treatment of Covid-19” in Brazil. Lancet Reg Heal – Am. 2021 Dec;4:100089. 
https://doi.org/10.1016/j.lana.2021.100089

3. Fittler A, Adeniye L, Katz Z, Bella R. Effect of infodemic regarding the illegal sale of 
medications on the internet: evaluation of demand and online availability of ivermectin 
during the COVID-19 pandemic. Int J Environ Res Public Health. 2021 Jul;18(14):7475.
https://doi.org/10.3390/ijerph18147475

4. Alves L. Brazilian ICUs short of drugs and beds amid COVID-19 surge. Lancet.  
2021 Apr;397(10283):1431-2. https://doi.org/10.1016/S0140-6736(21)00836-9

5. Naeem M. Do social media platforms develop consumer panic buying during 
the fear of Covid-19 pandemic. J Retail Consum Serv. 2021 Jan;58:102226. 
https://doi.org/10.1016/j.jretconser.2020.102226

6. Brito Junior I, Yoshizaki HT, Saraiva FA, Bruno ND, Silva RF, Hino CM, et al.  
Panic buying behavior analysis according to consumer income and product type during 
COVID-19. Sustainability (Basel). 2023 Jan;15(2):1228. https://doi.org/10.3390/su15021228

7. Desai AN, Ruidera D, Steinbrink JM, Granwehr B, Lee DH. Misinformation and  
Disinformation: The Potential Disadvantages of Social Media in Infectious Disease  
and How to Combat Them. Clin Infect Dis. 2022 May;74 Suppl_3:e34-9. 
https://doi.org/10.1093/cid/ciac109

8. Ho M, Tadrous M, Iacono A, Suda K, Gomes T. Outpatient purchasing patterns of 
hydroxychloroquine and ivermectin in the USA and Canada during the COVID-19  
pandemic: an interrupted time series analysis from 2016 to 2021. J Antimicrob Chemother.  
2022 Dec;78(1):242-51. https://doi.org/10.1093/jac/dkac382

9. Badell-Grau RA, Cuff JP, Kelly BP, Waller-Evans H, Lloyd-Evans E. Investigating the prevalence 
of reactive online searching in the COVID-19 pandemic: infoveillance study. J Med Internet Res. 
2020 Oct;22(10):e19791. https://doi.org/10.2196/19791



10

Covid-19: sales of ineffective drugs Brito Junior I et al.

https://doi.org/10.11606/s1518-8787.2024058005413

10. Hentschke-Lopes M, Botton MR, Borges P, Freitas M, Mancuso AC, Matte U.  
Sales of “COVID kit” drugs and adverse drug reactions reported by the Brazilian 
Health Regulatory Agency. Cad Saude Publica. 2022 Jul;38(7):e00001022. 
https://doi.org/10.1590/0102-311xen001022

11. Oh O, Agrawal M, Rao HR. Community intelligence and social media services: a rumor 
theoretic analysis of tweets during social crises. Manage Inf Syst Q. 2013;37(2):407–26. 
https://doi.org/10.25300/MISQ/2013/37.2.05

12. Niburski K, Niburski O. Impact of Trump’s promotion of unproven COVID-19 treatments and 
subsequent internet trends: observational study. J Med Internet Res. 2020 Nov;22(11):e20044. 
https://doi.org/10.2196/20044

13. Liu M, Caputi TL, Dredze M, Kesselheim AS, Ayers JW. Internet searches for unproven 
COVID-19 therapies in the United States. JAMA Intern Med. 2020 Aug;180(8):1116–8. 
https://doi.org/10.1001/jamainternmed.2020.1764

14. Paiva AM, Pinto AW, Cançado BL, Chequer FM, Pereira ML, Baldoni AO. Effect of 
“therapeutic promises” on drug prices in times of pandemic. J Heal Biol Sci. 2020 Sep;8(1):1. 
https://doi.org/10.12662/2317-3076jhbs.v8i1.3407.p1-5.2020.

15. Geller AI, Lovegrove MC, Lind JN, Datta SD, Budnitz DS. Assessment of outpatient 
dispensing of products proposed for treatment or prevention of COVID-19 by US 
retail pharmacies during the pandemic. JAMA Intern Med. 2021 Jun;181(6):869-72. 
https://doi.org/10.1001/jamainternmed.2021.0299

16. Yusuf IH, Sharma S, Luqmani R, Downes SM. Hydroxychloroquine retinopathy. Eye (Lond).  
2017 Jun;31(6):828-45. https://doi.org/10.1038/eye.2016.298

17. Mittal N, Mittal R. Inhaled route and anti-inflammatory action of ivermectin: do they hold 
promise in fighting against COVID-19? Med Hypotheses. 2021 Jan;146(October 2020):110364. 
https://doi.org/10.1016/j.mehy.2020.110364

18. Mega ER. Embrace of unproven Covid treatment hinders drug trials. Nature. 2020;586:481-2. 
https://doi.org/10.1038/d41586-020-02958-2

19. Mathieu E, Ritchie H, Rodés-Guirao L, Appel C, Giattino C, Hasell J, et al. Coronavirus 
pandemic (COVID-19). 2022 [cited 2022 Nov 4]. Available from: https://ourworldindata.org/
coronavirus#explore-the-global-situation

20. IQVIA. IQVIA Brasil. 2023 [cited 2023 Jan 9]. Available from: https://www.iqvia.com/pt-br/
locations/brazil

21. Alsharef A, Aggarwal K, Sonia, Kumar M, Mishra A. Review of ML and AutoML 
solutions to forecast time-series data. Arch Comput Methods Eng. 2022;29(7):5297-311. 
https://doi.org/10.1007/s11831-022-09765-0

22. Hair JF, Black WC, Babin BJ, Anderson RE, Tatham RL. Análise multivariada de dados. 6th ed. 
Porto Alegre: Bookman; 2009.

23. Lima CA, Calazans J HC, Dantas IH. (Des)Informação em câmaras de eco do Twitter: 
disputas sobre a cloroquina na pandemia da Covid-19. Rev Obs. 2020 Oct 1;6(6):1-27. 
https://doi.org/10.20873/uft.2447-4266.2020v6n6a5pt

24. Badreldin HA, Atallah B. Global drug shortages due to COVID-19: impact on patient 
care and mitigation strategies. Res Social Adm Pharm. 2021 Jan;17(1):1946-9. 
https://doi.org/10.1016/j.sapharm.2020.05.017

25. Salahuddin M, Manzar D, Unissa A, Pandi-Perumal SR. BaHammam AS.  
The global shortage of essential drugs during the COVID-19 pandemic: evidence 
based on aggregated media and social media reports. J Nat Sci Med. 2022;5:23-8. 
https://doi.org/10.4103/jnsm.jnsm_61_21

26. Watanabe P, Pamplona N. Pacientes que usam hidroxicloroquina já não acham o remédio  
nas farmácias. Folha de São Paulo. 19 mar 2020 [citado 2022 Oct 12]. Available from:  
https://www1.folha.uol.com.br/equilibrioesaude/2020/03/pacientes-que-usam-
hidroxicloroquina-ja-nao-acham-o-remedio-em-farmacias.shtml

27. Preite Sobrinho W. Com alta na procura, preço dispara e cloroquina some das farmácias. IDEC. 
26 maio 2020 [cited 2022 Oct 12]. Available from: https://idec.org.br/idec-na-imprensa/com-
alta-na-procura-preco-dispara-e-cloroquina-some-das-farmacias

28. Andrade A, Lemos R. Levantamento do G1 aponta falta de hidroxicloroquina em farmácias da 
Zona da Mata e Vertentes. G1. 2020 Jul 20 [cited 2022 Oct 12]. Available from:  



11

Covid-19: sales of ineffective drugs Brito Junior I et al.

https://doi.org/10.11606/s1518-8787.2024058005413

https://g1.globo.com/mg/zona-da-mata/noticia/2020/07/20/levantamento-do-g1-aponta-falta-de-
hidroxicloroquina-em-farmacias-da-zona-da-mata-e-vertentes.ghtml

29. Carvalho CA, Carvalho VA, Campos MA, Oliveira BL, Diniz EM, Santos AM, et al.  
Delay in death reporting affects timely monitoring and modeling of the  
COVID-19 pandemic. Cad Saude Publica. 2021 Aug;37(7):e00292320. 
https://doi.org/10.1590/0102-311x00292320

30. Xavier F, Olenscki JR, Acosta AL, Sallum MA, Saraiva AM. Análise de redes sociais  
como estratégia de apoio à vigilância em saúde durante a Covid-19. Estud Av.  
2020 Aug;34(99):261-82. https://doi.org/10.1590/s0103-4014.2020.3499.016

31. Moura EC, Cortez-Escalante J, Cavalcante FV, Barreto IC, Sanchez MN, Santos LM.  
Covid-19: evolução temporal e imunização nas três ondas epidemiológicas,  
Brasil, 2020–2022. Rev Saude Publica. 2022 Nov;56:105. 
https://doi.org/10.11606/s1518-8787.2022056004907

32. Harb M P, Veiga e Silva L, Vijaykumar N, Silva MS, Frances CRL. The COVID-19 
infodemic in Brazil: trends in Google search data. PeerJ. 2022 Aug 4;10:e13747. 
https://doi.org/10.7717/peerj.13747. eCollection 2022

Funding: National Council for Scientific and Technological Development (CNPq – Processos 404803/2021-0 
and 313687/2019-6).

Authors’ contribution: Study design and planning: IBJ, CMY, HTYY. Data collection, analysis, and interpretation: 
FAZ, NCB, RFS. Article writing or review: IBJ, FAZ, NCB, RFS, CMY, HTYY. Final version approval: IBJ, HTYY. 
Public responsibility for the article content: IBJ.

Conflict of interest: The authors declare that they have no conflict of interest.


