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ABSTRACT

Changes in lifestyles and clothing consumption patterns as paths to a
sustainable society defines sharing as one of the strategies of slow fashion.
Through practice theories, this research explores materials, competences
and meanings that make up the practice. Thus, we sought to identify how
the elements and the dynamics of clothing sharing are configured. Using
a qualitative case study, data were collected through observations, semi-
structured interviews (individual and group), and a focus group carried out
with practitioners and providers of a collaborative store. Our results revealed
that: (a) for practitioners, the practice of sharing means exclusivity, economy,
and sustainable consumption; (b) for providers, the practice is linked to a
conscious consumption as an opportunity for more sustainable business,
including financially (c) and different materials guide the practice of sharing
clothes. The elements of clothing sharing are similar between practitioners
and providers; therefore, they indicate the effectiveness of the practice, in
addition to pursuing sustainable consumption. The research then contributes
to the development of research on sustainable consumption once it identifies
management practices aimed at the collaborative consumption of clothing.
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Consumo Sustentavel e Teorias da Pratica: Conectando Elementos do
Compartilhamento de Roupas

RESUMO

As mudangas nos estilos de vida e nos padrées de consumo de roupas, que vém sendo debatidas
como caminhos para uma sociedade mais sustentdvel, definem o compartilhamento como
uma das estratégias do slow fashion para promover o consumo consciente. Por meio das
teorias da prdtica, esta pesquisa explora materiais, competéncias e significados que compoem
a prética. Assim, buscou-se identificar como se configuram os elementos e a dindmica do
compartilhamento de roupas. Utilizando um estudo de caso qualitativo, os dados foram
coletados por meio de observagoes, entrevistas semiestruturadas (individuais e em grupo) e
grupo focal, realizados com praticantes (consumidores) e provedores (fornecedores) de uma loja
colaborativa. Os resultados revelaram que: (a) para os praticantes, a pritica do compartilhamento
significa exclusividade, economia e consumo sustentdvel; (b) para os provedores, a pratica estd
atrelada ao consumo consciente como oportunidade de negdcios mais sustentdveis, inclusive
financeiramente; e (c) diversos materiais orientam a prdtica do compartilhamento de roupas.
Os elementos do compartilhamento de roupas sao semelhantes entre praticantes e provedores,
portanto indicam a eficdcia da pratica, além de buscar um consumo sustentdvel. A pesquisa,
entdo, contribui para o desenvolvimento de pesquisas sobre consumo sustentdvel, uma vez que
identifica praticas de gestdo voltadas ao consumo colaborativo de vestudrio.

PALAVRAS -CHAVE
Consumo Sustentdvel, Consumo Colaborativo, Slow Fashion, Teorias da Prética, Compartilhamento
de Roupas
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1. INTRODUCTION

Opver the past few years, sustainable consumption and production strategies have been increasingly
aimed at reducing environmental impacts (Jackson, 2014). Represented by the twelfth sustainable
development goal (SDG), established by the United Nations (UN), sustainable consumption
and production aim to combat the current social and environmental crises (Bengtsson et al.,
2018), and to promote transformation in business practices for sustainability (Silva & Figueiredo,
2020; Vita et al., 2019). The literature on the subject has been growing in recent years (Roy and
Singh, 2017; Wang et al., 2018) and emphasizes the need to see production and consumption
as interdependent and inseparable factors (Tukker et al., 2008). In addition, it is necessary to
expand critical research on sustainable consumption, since this is seen heterogeneously in the
literature (Silva et al., 2013). To expand the understanding of the theme, sustainable consumption
is studied based on theories of practice in the context of clothing sharing,.

To understand how daily practices develop, establish themselves, how they change and,
fundamentally, how they can be changed to become more sustainable, are potential contributions
of practice theories to the field of sustainability (Gherardi, 2009; Hargreaves, 2011; Sahakian &
Whilite, 2013; Spurling et al., 2013). Thus, studies with an emphasis on practices point to better
efficient interventions for sustainable consumption policies, to the detriment of individual behavior
and technological innovations (Nicolini, 2017; Spurling et al., 2013; Sahakian & Wilhite, 2013;
Shove et al., 2012; Shove, 2010). There is, in this understanding, the investigative shift from
the individual’s intentionality to reflexive action occurring through a network of “connections
in action”, to the weaving of society (Gherardi, 2009).

To understand about consumption, its consequences and the practice of sustainable consumption,
Fletcher and Grose (2012) indicate three areas that we deal with every day have a great impact
on the world: fuel (energy), food and fashion. In fashion, most studies focusing on sustainability
explore the scope of production, such as the supply chain and efforts of reducing the effects
generated by the fiber, dyeing, and cutting manufactures among others (Fletcher, 2017). At the
consumer level, research related to slow fashion is carried out predominantly using behavioral
models and quantitative methods (Diddi et al., 2019). The current research, however, is qualitative
and analyzed under the lenses of the theories of practice, specifically by the sociotechnical approach
presented by Shove et al. (2012).

The fashion industry, which is responsible for producing some of the worst consumption
practices of individuals by legitimizing excessive consumption (Gupta et al., 2019; Diddi et al.,
2019), has been questioned and driven to redesign its system and its practices (Liu et al., 2018).
In the last 20 years, the fast fashion business model has doubled the production of clothing and
the average consumption has grown by 60%, per person. Disposal has also gone up, less than 1%
of used clothing is recycled (Work Bank, 2019) and almost three quarters go to landfills (Legere
& Kang, 2020). Consequently, the clothing industry is one of the most polluting in the world
(Work Bank, 2019). Faced with this scenario, slow fashion acts as one of the ways to promote
sustainable fashion (Mukendi et al., 2019; Trejo et al., 2019; Jung & Jin, 2014, 2016).

Although the garment industry is responsible for causing a great environmental impact in
both the production and consumption stages (Diddi et al., 2019), the latter is recognized as
the most difficult to resolve, and political interventions aimed at it are grounded in a cognitive
and individualistic perspective (Bellotti & Mora, 2016). Research on what happens after the
production and sale of clothes, or, in other words, research focusing on consumer usage patterns,
aimed at changes towards sustainability through practices based on real experience, are not yet
frequent (Fletcher, 2017).
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As a way of responding to this problem, this study addresses the following research question:
How are the elements and dynamics of clothing sharing configured? Based on this question, we aim
to identify the elements (materials, competences, and meanings) and the dynamics (links between
the elements) that constitute the practice of clothing sharing. For this purpose, we conducted
a qualitative case study within a collaborative store in the city of Fortaleza, Ceard, Brazil. It is
important to highlight that, despite the research focusing on the practices carried out by the
consumer, that is, on the mesh of practices-arrangements that the agent carries (Schatzki, 2005),
according to Jarzabkowski et al. (2015), in the light of the theories of practice, the analysis of the
practice has to be submitted to the context, contemplating in addition to the practices, which
involves them, that is, practitioners and providers (Shove & Pantzar, 2005) and how they are
carried out (Jarzabkowski et al., 2015).

Moving forward in relation to sustainability studies (Bengtsson et al., 2018), this research
focuses on small, micro, or local practices to illustrate the practice of sustainable consumption
(Silva & Figueiredo, 2020). Therefore, the research responds to the call by Stiffbauer and Schifer
(2019) and Jarzabkowski et al. (2015), regarding the scarcity of empirical studies that contemplate
a perception of the holistic body of practices. Thus, we contribute to the theory with the debate
on the SDG 12, more specifically, with sustainable clothing consumption analyzed through the
theories of practice. Additionally, the results also help academia, industries, public policy makers
and consumers, through insights about practices as ways of change for sustainable fashion.

2. SUSTAINABLE CONSUMPTION AND SLOW FASHION:
A SHIFT FOR THE FASHION PARADIGM

Consumption is inherent to the human species and a phenomenon as old as living beings
(Bauman, 2008). However, the materialist ethos that guides much of society associates material
possession with well-being, resulting in excessive consumption (Gupta et al., 2019; Erketing &
Atik, 2015; Jackson & Marks, 1999). By producing environmental, mental, (Tunn et al., 2018;
Erketing & Atik, 2015) and social degradation, excessive consumption ends up conflicting with
well-being (Jackson, 2008; Jackson & Marks, 1999). One of the industries that stimulated the
culture of excessive consumption was the fashion industry (Gupta et al., 2019), made up of
textiles, clothing or garments, and footwear, due to the use of production and marketing strategies
(Thorisdottir & Johannsdottir, 2019) based on obsolescence (Gupta et al., 2019; Erketing &
Atik, 2015). In fashion, psychological obsolescence promotes both shortening the life of garments
as well as creating short-lived products, as a function of the aesthetics outdated in a short period
of time (Fletcher & Grose, 2012).

The high volumes of clothing acquisition and disposal are attributed to the fast fashion business
model (Diddi et al., 2019; Erketing & Atik, 2015). For Jung and Jin (2014), the increases in
production and consumption of fast fashion are brought about by some practices: shortening
the life cycles of fashion collections, continually creating a desire for new products (Niinimiki &
Hassi, 2011) and use of low quality materials (Fletcher & Grose, 2012). Globalization also plays
a fundamental role in this phenomenon (Diddi et al, 2019), since the clothes are produced in
countries that offer cheaper labor (Foudation Ellen Macarthur, 2017), often made up of women,
minorities, immigrant workers and, in some cases, children (Bostrom & Micheletti, 2016). Low
wages and unsanitary working conditions, which lead to poor quality of life for workers, also
influence the increase in production and consumption in fast fashion (Jung & Jin, 2016).
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This continued growth in the clothing industry places the segment as a relevant contributor to
the ecological crisis (Armstrong & Lehew, 2011; Fletcher & Grose, 2012). The large disposal of
clothes, for example, has filled up landfills every year (Diddi et al., 2019), due to the increasing
underutilization of the same: the average number of times that a garment is worn has decreased by
36% compared to 15 years ago (Niinimiki, 2013). These indexes show why the clothing industry
has been called upon to redesign its consumption and production practices (Erketing & Atik,
2015; Clark, 2008). The importance of changing consumption patterns, such as reducing the
frequency of purchases, extending the product’s life through repairs, reuse, or sharing, has been
gaining strength in the debate on the SDG 12 (Lang & Armstrong, 2018; Diddi et al., 2019).
There is an understanding in the scientific and political communities that the current level of
resource consumption and current practices are unsustainable, hence the effort to understand
how changes can be made in order to promote more sustainable consumption (Lim, 2017;
Sahakian & Whilite, 2013).

“Sustainable consumption is not consuming less, it is consuming differently and efficiently”,
it is a reflexive consumption (Jackson & Michaelis, 2003, p. 14). Whereas the emphasis on the
consumer is clear (Bengtsson et al., 2018; Jackson & Michaelis, 2003), policymakers started
to try to understand how it is possible to intervene in consumption patterns and influence
lifestyles in favor of sustainable development, through sustainable consumption (Jackson, 2014).
In addition to being a reflection of individual preferences, consumption can also be understood
as the result of involvement in everyday life practices (SiiSbauer & Schifer, 2019), lifestyles,
in turn, are directly related to consumption patterns (Bauman & May, 2010; Spaargaren &
Oosterveer, 2010; Schifer et al., 2021).

To meet the demand for more conscious and sustainable consumption, as well as for greater
responsible production, slow fashion emerges in fashion (Jung & Jin, 2016). The term slow
fashion was first used in 2007, by Kate Fletcher from the Center for Sustainable Fashion, in the
United Kingdom (Erketing & Atik, 2015; Jung & Jin, 2014). It was inspired by the slow food
movement, founded by Carlos Petrini, in Italy, in 1986, as a reaction to the growing lifestyle
promoted by fast food (Fletcher, 2010; Clark, 2008). Initially classified as a movement, as well
as its predecessor, slow fashion is no longer considered as such, given that its concept has not
developed with the same cohesion as slow food (Pookulangara & Shephard, 2013; Fletcher, 2010).

Slow fashion does not literally address the slowdown in the textile and clothing supply chain,
it aims at a holistic view on creating more sustainable fashion production and consumption
processes (Legere & Kang, 2020; Fletcher, 2010; Clark, 2008). The idea is to stimulate greater
awareness among producers about what is being produced. In consumers, the intention is to
spread the understanding that the purchase of the product should be based less on quantity and
more on quality (Jung & Jin, 2016). From the perspective of producers, the principles of slow
fashion are quality, authenticity, durability, comfort, zero waste and the use of natural materials
linked to the place (Trejo et al., 2019; Fletcher, 2010). Regarding consumers, they include equity,
localism, authenticity, exclusivity, and functionality (Legere & Kang, 2020; Trejo et al., 2019;
Jung & Jin, 2014). The need for exclusivity and the awareness of sustainability, which, in slow
fashion, is very much guided by the appreciation of the place (Fletcher, 2017), are identified, by
consumers, as internal and external motivators for adherence to slow fashion (Liu et al, 2018;
Erketing & Atik, 2015).

This research then is aligned to the importance of shifting the root of the sustainability problem
from the producer to the user (Fletcher, 2017), which is defined as a creative and active practitioner
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under the practice theories (Shove & Pantzar, 2005), responds to statistics that show that 60%
of the environmental impact produced by products comes from the consumption stage, such as
in the cleaning process and in the replacement of products (Iran & Schrader, 2017). Therefore,
the relevance in researching the practices born through the use of clothes as part of everyday life,
because they have an expanded view of the reality of the practice in the field, this makes them
have a better potential for transformation towards sustainability (Fletcher, 2017).

Sharing is one of the practices that highlights the shift to sustainable fashion from the user,
as a way to promote changes in consumption and disposal patterns (Fletcher, 2017). Clothing
sharing, analyzed in the current research, is one of the alternatives to maintain the use of resources
used in the manufacture of garments (Fletcher & Grose, 2012), in addition to presenting the

possibility of reducing the excessive consumption of material in the fashion industry (Iran &
Schrader, 2017).

3. COLLABORATIVE CONSUMPTION AND PRACTICE THEORIES

Collaborative consumption is an “emerging socioeconomic model” (Piscicelli et al., 2015),
defined as the rapid explosion of traditional sharing, exchange, loan, trade, rent, gifts, and exchange
redefined by technology and peer communities (Bostman & Rogers, 2011). Although the act of
sharing is a phenomenon as old as humanity, collaborative consumption and the shared economy
are phenomena born in the internet age (Sutherland & Jarrahi, 2018; Belk, 2014). Encouraged
by sharing, collaborative consumption has the potential to prevent or delay the disposal of goods.
Therefore, it is a way of accommodating needs and desires in a more sustainable way and with
lower costs for the individual (Bostman & Rogers, 2011).

This socio-economic model based on the shared usage of some kind of commodities, provides
access to products that remain owned by a company (e.g. bike and car sharing schemes, launderettes)
or making privately owned possessions available to other people within a community such as
ridesharing, clothes swapping, and peer-to-peer accommodation (Piscicelli et al., 2015). Recently,
the collaborative economy idea has also reached the fashion sector (Rohden et al., 2015; Choi
& Shen, 2017; Shen et al., 2017). The term Collaborative Fashion Consumption (CFC) was
coined to explain a consumption trend “in which consumers, instead of buying new fashion
products, have access to already existing garments either through alternative opportunities to
acquire individual ownership (gifting, swapping, or second hand) or through usage options for
fashion” (Iran & Schrader, 2017, p. 472).

Although collaborative consumption is not yet an established proposal in the mainstream
of the fashion industry, it is already possible to observe several initiatives based on the idea of
sharing and community emerging in the segment, the online used clothing market is an example
(Pedersen & Netter, 2015). As illustrated in Figure 2 at the end of this section, clothing sharing
is one of several strategies presented by slow fashion to maintain resource use and delay clothing
disposal (Fletcher & Grose, 2012). Consumer-oriented slow fashion strategies advocate that
greater awareness of the product can drive more sustainable practices when consuming (Jung &
Jin, 2016). People who sell second-hand items are motivated by the desire to dispose of goods that
no longer interest them, in addition to the advantage in monetary gain. As for consumers, they
are identified in the literature by four motivators: desire for exclusivity, possibility of acquiring
high-value goods at more affordable prices, nostalgia provided by clothes from other times, and
sustainability (Roux & Korchia, 2006). As sharing is still a recent practice, questions about
its adoption and diffusion need further studies that explore its possible barriers and potential.
One of the lines of research potentially capable of deepening such aspects is the perspective of
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practice theories (Piscicelli et al., 2015), which according to Spurling et al. (2013), represents a
new perspective to comprehend more assertively the sustainability policies.

In recent years, managerial and organizational studies have rediscovered the concept of practice
and built a body of research under the acronym PBS — Practice-Based Studies (Gherardi, 2009).
According to this perspective, daily practices are identified as responsible for the construction
(Feldman & Orlikowski, 2011; Schatzki, 2019) and transformation of society (Shove et al.,
2012). From this perspective, it is possible to verify the importance of understanding how the
practices carried out on a daily basis develop, establish themselves, and how they can become more
sustainable (Gherardi, 2009; Hargreaves, 2011; Sahakian & Wilhite, 2013; Silva & Figueiredo,
2017; Spurling et al., 2013). Thus, the focus of research on consumption and sustainability, before
given to individual behaviors and technological innovations, in the practice theories it becomes
the understanding of everyday practices (Sahakian & Wilhite, 2013; Spurling et al., 2013).

Schatzki (2019) is one of the theorists who stands out in the discussion of practices as components
of the social. Its approach is based on the assumption that all social phenomena are rooted in
practical. A practice is defined as “an open and temporary set of actions and sayings, linked by
practical understandings, rules, tele-affective structure and general understanding” (Schatzki,
2002, p. 8). The concept of material arrangements, which includes humans, artifacts, organisms
and things of nature (Schatzki, 2005, 2012) is useful in recognizing a range of more extensive
material relationships between which practices take place. Reckwitz (2002) provides more details,
stating that a practice presupposes the interconnection of elements with each other: “forms of
bodily activities, forms of mental activities, ‘things’ and their use, know-how, states of emotion
and motivational knowledge” (Reckwitz, 2002, p. 249). As the social is the field of practices, they
are, inevitably, imbricated in material arrangements that they corroborate to create, in which they
are realized and through which they (practices) exist (Schatzki, 2005). Practices and arrangements
are thus always linked in one or more ways, forming an inseparable amalgam (Schatzki, 2002,
2012), a set of practices results in a constellation of practices (Schatzki, 2019).

Practices as entities are thus founded or made up of three elements: materials, competences,
and meanings; such elements are dynamically interconnected by qualified practitioners, through
regular and repetitive performance, thus constituting the practice (Shove & Pantzar, 2005;
Hargreaves, 2011; Shove et al., 2012; Spurling et al., 2013). Inspired by the viewpoints of Schatzki
(2002, 2012) and Reckwitz (2002), Shove et al. (2012) proposed a sociotechnical approach
for understanding the essential elements of practice and how they relate to each other. In this
perspective, both human agents, that is, individuals, made up of bodies and minds (Schatzki,
2001), as non-humans (objects/artifacts), are indispensable requirements for the practice (Reckwitz,
2002; Spaargaren & Oosterveer, 2010). The human body itself is considered a material element,
and the mind a component of meaning (Shove et al., 2012; Siilbauer & Schifer, 2019). Next,
Figure 1 details the three elements that make up the practice.

When driving, walking, or cooking, people (practitioners) dynamically combine the three
elements that make up their practices (Shove et al., 2012). When serving dinner, for example,
material objects and tools are needed, such as food, drink, crockery, tables, and chairs, in addition
to the kitchen, energy, and water supply infrastructures. Some competences such as cooking and
knowledge of etiquette to serve are basic; a differential, or specialized knowledge in turn, such
as harmonization with wine, is a competence based on conventions and cultural expectations

(Spurling et al., 2013).
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Figure I Elements of practice
Source: Adapted from Shove et al. (2012, p. 23).

Practices are situated in contexts of lives that are always undergoing processes of change
over time (history) and space (context) (Schatzki, 2019; Reckwitz, 2002; Sahakian & Wilhite,
2013). Practices are formed and reformed by historical factors, so that a practice will always
have information from previous practices (Bourdieu, 1977; Sahakian & Wilhite, 2013). These
data provide indications for understanding how practices can be changed (Sahakian & Wilhite,
2013). Armed with all this information, it is possible to explore the agents (practitioners/
providers), mediated by the elements, in the emergence and development of a practice. It is
worth noting that the focus of the study is not on individuals (Reckwitz, 2002), nor the objects,
but the practices that they (individuals and objects) carry. Thus, it is essential to consider the
dynamic and interdependent relationship between practitioners and providers, entangled with
the elements (materials, competences, and meanings), in the evolution and diffusion of practices
(Shove & Pantzar, 2005).

Figure 2 below illustrates the theoretical premises on which this study was developed. It shows
collaborative consumption as part of a set of sustainable consumption models. Among these
possibilities, slow fashion emerges as a non-limited set of strategies proposed in order to achieve
a more sustainable consumption. Then, clothing sharing represents the intersection between
slow fashion and collaborative consumption. This represents a possibility to counteract the
fashion industry’s negative impacts, as it seeks to move away from the ‘take-make-use-dispose’
economic system, towards a regenerative system that is based on closed-loops (Niinimaki, 2017;
Henninger et al., 2020).

Figure 2 Theoretical Framework
Source: Developed by the authors.
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With consumers becoming increasingly conscious of the environmental and social issues in the
fashion sector, turning to ‘new’ collaborative business models may become an attractive option
(Henninger et al., 2021). In this study, we argue that clothing sharing is better understood if
explored under the lens of theories of practice (magnifying glass in Figure 2). According to the
analysis that will be presented, it was possible to affirm that the sharing of clothes can be an
effective strategy for sustainable consumption in the fashion industry.

Thus, the main point of research on consumption and sustainability, previously centered on
individual behaviors and technological innovations, becomes to understand the daily practices that
permeate sustainable consumption, under the lens of theories of practice (Sahakian & Wilhite,
2013; Spurling et al., 2013). This is because behaviors, called practices, such as performances,
are considered only as the observable part in social phenomena, results of attitudes, beliefs and
other motivational factors. However, as the new view of practice aims to understand how social
change takes place, it is necessary to understand the behavior and performance of practices
intricate to their material, social and cultural contexts. Therefore, changes in behavior will only
be successful through intervention in the bases socially incorporated into the action, the practices
as entities (Spurling et al., 2013; Piscicelli et al., 2015). In other words, materializing the social
theories of practice is important because they occur before the action, as they guide the course
of consumption (Warde, 2005).

4. RESEARCH METHOD

To identify the elements and dynamics of the practice of clothing sharing in Fortaleza, as well
as their implications for sustainable consumption, this research is configured as a qualitative case
study (Yin, 2014) that investigates the varied meanings associated with the practices, as well
as the performances performed by the practitioners (Bellotti & Mora, 2016). Constructivist in
nature (Nicolini, 2017), the smallest unit of analysis in this research is practice and its material
arrangements (Spurling et al., 2013), because, for the social construction of reality, through
symbolic and cognitive structures, the theories of practice place the “place of the social” in
practices (Reckwitz, 2002). An exploratory stage of visits was carried out to understand the
context of the field and to obtain information to elaborate the research protocol that, according
to Yin (2014), depends on the scope of the case study. From then on, we listed field procedures
and data collection.

Considering the definition of practice as a “temporally unfolding and spatially dispersed nexus of
doings and sayings” (Schatzki, 2012, p. 14), data collection included observations, interviews, and
a focal group. The research was carried out in a collaborative store, located in Fortaleza, Ceard, the
fifth largest city in Brazil. The store was chosen for its local representation in terms of promoting
more conscious consumption, and because it is located in a traditional retail sales corridor in the
city: Avenida Monsenhor Tabosa. The process started with the observations, which occurred during
visits to the store and at all events promoted by the store, from July to December 2019 (Table 1).
An example of these events were the fairs in partnership, including with the city hall, carried
out with the purpose of promoting sustainability. They brought together products from various
consumer domains: second-hand and new clothes (made by local producers), food, accessories,
beauty and personal care products, household items, and ecological diapers, among others.

Between September and December 2019, we also conducted individual and group interviews,
in addition to a focus group (Table 2), accounting for a total of 17 participants between suppliers
(entrepreneurs) and clothing-sharing practitioners (consumers; see interview script in Appendix).
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The development of both interview scripts (individual and group) and the focus group was guided
by the practice theories, more specifically by the sociotechnical perspective presented by Shove
etal. (2012). Regarding data saturation, we followed the general premise of qualitative research,
which says that qualitative data is saturated when the topics or themes that derived from the
dataset are repeated (Glaser & Strauss, 1967). Data is then saturated “when a dataset ceases to
provide new information or themes, which relate to the research question” (Constantinou et al.,
2017, p. 5), signaling the discontinuation of data gathering (Saunders et al., 2018), as occurred
in this research. As for the focus group, there is no consensus in the literature about the exact
number or about the ideal size, but most researchers advise groups composed of 4 to 12 people,
although others indicate larger groups (Arthur et al., 2012).

Table 1

Data collection: observations
Source of data collection Date Duration
Chafurdin Fair: to promote a sustainable economy. 14.07.2019 5 hours
Mana a Mana Fair: creative fair, collective of women. 21.09.2019 5 hours
Chafurdin Fair: to promote a sustainable economy. 06.10.2019 5 hours
Ajuntamento Fair: Chafurdin, Mana to Mana and Solares. 14.12.2019 5 hours
Ajuntamento Fair: Chafurdin, Mana to Mana and Solares. 15.12.2019 5 hours

Source: Developed by the authors.

Table 2

Data collection: interviews
Interviews
Source of data collection Code Date Duration
Provider Interview EO01 21.10.2019 58'15”
Provider Interview E02 21.10.2019 36’517
Practitioner Interview EAll 14.12.2019 13277
Practitioner Interview EA12 15.12.2019 03°32”
Practitioner Interview EA13 14.12.2019 12°09”
Practitioner Interview EA14 15.12.2019 13’527
Practitioner Interview EA15 15.12.2019 05’52
Practitioner Interview EAlG 14.12.2019 11°06”
Practitioner Interview EA17 15.12.2019 04°40”
Group Interviews EC 09.11.2019 31’327
Focus Group GF 09.11.2019 48’387

Source: Developed by the authors.

The individual interviews were individually conducted with seven practitioners and two
providers. The practitioners were interviewed during events that took place in stores. The group
interview was carried out with 3 practitioners. And the focus group took place in the collaborative
store, with 5 practitioners. The participants of the group interview and focus group were invited
through the store’s social networks. According to Arthur et al. (2012), both group interviews and
focus groups are organized group discussions with the aim of gathering various opinions about
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a given topic. Nevertheless, in the group interview there is a more linear dynamic between the
researcher and each interviewee, even in a group environment. On the focus group, on the other
hand, there is greater interaction between the participants and the group’s opinion may become
as relevant as the individuals’ opinion (Arthur et al., 2012).

All the research participants were assured of their anonymity and to identify them, we established
the following pseudonyms: (EO) provider interview; (EA) practitioner interview; (GF) focus
group; and, (EC) group interviews. The criterion for selecting respondents was that they were
in the habit of sharing second-hand items in the collaborative store researched. All respondents
were randomly female, aged between 22 and 39 years. According to the entrepreneurial partners,
women are approximately 85% of the public that shares garments. ~ To analyze the data, we
use qualitative content analysis (Mayring, 2003). In view of this, we list categories defined from
the elements of practice (materials, meanings, and competences), listed by Shove et al. (2012).
The process occurred, initially, by the transcription of the data collected (focus group, individual
and group interviews) (Table 2). The data were read and revised so that the categories were
presented according to the theory proposed by Shove et al. (2012). Additionally, the information
apprehended and recorded in the observations also went through the same process (Table 1).
Then, all data were listed in a table where it was possible to check the existence of the elements
of each category. This process was conducted with the use of Excel.

During the analysis, the data were triangulated in order to allow the phenomenon, or research
question, to be analyzed and understood from more than one data source. Information from
different angles can be used to corroborate, elaborate, or illuminate the research problem, limiting
personal and methodological biases (Decrop, 1999). The interviews, after being listened to
and transcribed, were sent to the research participants to be validated. In this way, the internal
and external variations of the data collected were considered. As for ethics, the researchers,
when conducting the interviews, always introduced themselves and explained the focus of the
research and how they would proceed with the analysis: the verification of the practice of sharing
clothing and their implications for sustainable consumption. The data was coded to maintain
the confidentiality of interviewees.

5. FINDINGS

The researched object (shared collaborative store similar to a thrift) shares new clothing
(produced by local producers) and the consigned sharing of second-hand clothing. Consigned
sharing proceeds as follows: customers take unwanted garments from their own wardrobes to
be sold in the store. A percentage of the sale goes to the store, and the customer is paid in cash
or credit to buy garments at the store. The rendering of accounts is monthly, and the clothing
have a period of up to four months of exposure in the establishment.

Even if the focus of the research is the consumer, called a practitioner of the practice theories
(Shove & Pantzar, 2005), the analysis of the practice has to submit to the context, involving the
practices, the providers, and practitioners, and how the practices are carried out (Jarzabkowski
etal., 2015). Through the context, it is possible to identify the three elements that make up the
practice located (Shove et al., 2012): materials (objects, tools and infrastructure), competences
(embedded knowledge and skills) and meanings (cultural conventions, expectations, and socially
shared meanings) (Shove et al.,2012; Spurling et al., 2013).
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The research found that practitioners and providers pointed out, to a large extent, identical
elements in the three categories. The other elements (not identical), were observed as complementary
to obtain one of the meaning elements listed in the research. For example, in the material elements
category, practitioners cited decorative objects and providers mentioned music. These elements,
added to the lighting (alluded to by practitioners and providers), make up a cozy environment
that, in turn, is indicated as a meaningful element for sharing clothing. Another example of
different but complementary elements, now in the category of meanings: the demystification
of used clothing (providers), related to the elements of quality, exclusivity, and curatorship
(practitioners), promotes the meaning of sustainable consumption. Another important aspect,
reported by practitioners and providers, is sustainable consumption as elements of competences
and meaning. As presented by Shove and Pantzar (2005), the interaction between providers
and practitioners, both involved in the constitution and reproduction of a practice, enables the
successful performance of a specific practice.

In order to identify the elements that constitute the practice of clothing sharing, it is necessary
to list and explore the perceptions of participants (subsection 5.1) and providers (subsection 5.2)
about them (elements), since these are the agents that establish the context and the dynamics
of the practice (subsection 5.3). In the following pages, we will present the main verbalizations
and quotations of practitioners and providers about their perceptions about the elements of the
practice of clothing sharing and how these elements are dynamically linked to each other to
support and establish this practice.

5.1. PERCEPTION OF PRACTITIONERS

The research findings showed that, for practitioners, materials such as used clothing, etiquette,
and decorative objects (objects and tools), lighting and internet access (infrastructure), are
important aspects in the practice of sharing. As for the competences, care for the pieces, conscious
consumption, unattachment and body self-knowledge, illustrate how to “make and reproduce”
(Shove & Pantzar, 2005) the practice of sharing. Finally, the meanings evidenced were exclusivity,
demystification of clothing, saving, quality, warmth, and curatorship. Below, Table 3 presents
the verbalizations that illustrate the elements, from the perspective of the practitioners.

It is possible to observe that the material elements (objects and tools and infrastructure),
indicated in quotations in Table 3, allude to the collaborative store as a cozy place. Coziness
(meaning) is associated with material elements, such as: decorative objects, plants, books and
‘Pieces with History’ sticker (which highlights a local aspect when reproducing Iracema Beach,
a tourist spot in Fortaleza) and lighting. Additionally, the ‘Garments with History’ sticker also
refers to the ideas of used clothing (material) and vintage, dynamically linking them with the
exclusivity, quality, and demystification of used clothing (meanings), as much as with unattachment
and care for the garments (competences).

The internet (material) is highlighted by practitioners, according to Table 3, as an important
promoter of the practice of sharing clothing. Concerning the competence element, care for the
garments, as well as unattachment and body self-awareness are related to another competence
element, conscious consumption. Additionally, the conscious consumption competence, in turn,
is directly linked to the element meaning conscious consumption, since, as shown in Table 3,
conscious consumption is both a competence element and a meaningful element.
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Table 3

Main practitioner results

Element

Cod.

Key quotations - Practitioners

Elements

Materials

EG6

EC3

EG6

EC4

EA1l

EGS8

“The person will think about conscious consumption
in a place like this, in a beautiful, clean store, with
organized pieces, washed with a label.”

“It gives the feeling that everything is very
personalized, that you see that this plant was not
placed here just because I like the plant, but to create
a space that cares for the natural.”

“You notice a plant, a hand (decorative objects) on
top of the books [...] then you see ‘pieces with history’
(sticker), there’s the atmosphere of Iracema Beach.”

“It has the idea of coziness, the light is more cozy, it’s
a weaker light, but at the same time it’s not dark, you
can see everything.”

“I found out about the collaborative store on social
networks and referrals from friends.”

“Instagram made this a lot easier, Whatsapp groups
made everything easier, the social network made it a
lot easier.”

Used clothing +
label

Decorative objects

Decorative objects

Lighting

Internet

Internet

Competences

EC4

EG9

EA11

EG6

“[...]Not nowadays, I have the mentality so that when
I buy a garment, which I will wear, and if I can, I

will wash it by hand, I will take care of it as much as
possible. Because then I can monetize it back to me,
selling it to a friend, or I can give it to a friend who
liked it [..] T can exchange it.”

“When I started to change my form of consumption,
with second-hand pieces, I started to realize that
sustainability was not just about clothes.”

“Give away clothing! I receive and give away clothing.
It is an unattachment, I was not so detached, I used
to gather a lot. And then, with these new proposals, 1
became quite detached.”

“By consuming in thrift stores, I found these unique
pieces, then I started to know my body a lot more,
because I look and I know which dress models fit me
well [...].I also started to consume less, because I know
my wardrobe more.”

Care with the
garments

Conscious
consumption

Unattachment

Body self-

awareness

Meanings

EA9

EA4

EA10

“[...] they are exclusive pieces, both in terms of design,
aesthetics, as they are unique pieces, trousers from the
90s that are no longer produced with that quality of
jeans.”

“You can never say like this: is there a size S? Have you
y ¥
got L7

“Evolution so much in the sense of thrift stores,
because we usually have the idea that thrift stores are
dirty clothes, they smell like mold and everything.
And this collaborative store deconstructs all of that.”

Exclusivity

Exclusivity

Demystifying used
clothing
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Cont.
20
Element Cod. Key quotations - Practitioners Elements
“Driving the local economy [...] knowing who you're
14 “Drving he local cconomy [ knowing who you're
ECA uying from, in reuse, right! Like, it's something that onscious
the person has already worn, someone else will wear consumption
it”
“I will not be a hypocrite! The first thing I think, is
EA4 to buy cool things at a good price [...]clothes that we Saving
know will last, that are not disposable.”
“When you arrive at the thrift store and see that the
clothes have withstood another user’s stride, then
Meanings EAl4 this garment is good. Therefore, it ends up having a Quality

sustainability approach, because you are investing in
something that has durability.

“The thrift store is much more welcoming. The fast
EA6 fashion department store, however cozy it may be, it is Coziness
an extremely cold environment for me.”

“It brings something more affective, right! [...]. There’s
also the gold mining thing (curatorship), of them
EAl6 choosing the clothes and exhibiting them [...] and Curatorship
the main thing is the idea of sharing, reusing, the
sustainable thing.”

Source: Developed by the authors.

Another meaning is the saving, which is related to the quality (meaning) of the part used
(material), care for the garment and unattachment (competences). According to Table 3, quality is
often associated with durability and, therefore, sustainability. Finally, curatorship, made possible
by unattachment (competence), which in general is related to exclusivity and quality (meanings),
and circumstantially, with the coziness (meaning) that is provided by various material elements.

5.2. PERCEPTION OF PROVIDERS

As material elements that make up the practice of sharing, providers have identified: used
clothing, labels, computers, and software (objects and tools), music, lighting, and internet
(infrastructure). The competences pointed out were care for the garments, organization, conscious
consumption, and body self-awareness. As for the meanings, the highlights were for exclusivity,
demystifying used clothing and conscious consumption. In Table 4, we present the verbalizations
about the elements mentioned by the providers.

For providers, according to Table 4, in addition to the used clothing, directly related to conscious
consumption (competence and meaning), and exclusivity (meaning) the necessary materials have:
labels, computers, and software, all associated with the organization (competence) which, according
to the providers, is very important for the business. The materials, lighting, and music, make up the
welcoming environment (meaning). The sum of materials, music, and clothes in excellent condition
(the result of the competence taken care of with the garments), and the ‘normal’ store (result of
the element meaning demystifying used clothing), summarizes well the providers’ perspective
on the business of sharing. The internet (material) is highlighted with a means of organization
(competence), of publicizing the enterprise and a channel of communication with customers.
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Table 4

Main Provider Results 20
Element Cod. Key quotations - Providers Elements
<«
Used garments and garments from local .
EO1 & N 8 Used clothing 1 5
producers.
[...] having a label with the necessary
EO2 information, to present a product that is used, Label
but that people are interested in.
“We use a stock system to organize everything:
Computer +
EO1 sales, partners and the people who do the
L . \» software
consigning (sharing).
Materials “I can’t imagine here without these resources, L
EO1 ] ) S Lighting
without details, yellow light.
“And then, you have a thrift store that sells
used clothes, but in great condition, they are .
EO1 . . L Music
cool, a cool environment, with music, it looks
like a ‘normal’ store.”
“We are on the internet, we sell used clothes,
EO1 and here on the avenue there is nothing used, Internet
only from factory production”.
“We are careful with each garment, exposing
N . . . Care for the
EO1 only quality pieces, trying to repair, trying to .
2 ) arments
revitalize the garments so that they continue.” &
“’l'h . . . .
e main thing to open a collaborative store is L
EO2 L. g,, P Organization
the organization.
“[...] we thought about this all united concept: Consci
. . . onscious
EO2 of being a slow fashion collaborative store, a mtion
. S consu o
Competences store for conscious consumption. p
“It’s really a process of being a stylist, a personal
stylist, of getting to know the person, knowing
how they dress. Trying to know the fit (of Body self
- . ody self-
EO1 the garment on the client’s body). This is a Y
. . awareness
process that I think is very different from a
conventional store, precisely because of the lack
of variety in size.”
“The issue of the thrift store is different,
EO1 because the garments are unique, it’s just that Exclusivity
one, you know!”
“The most important thing is to bring the used
clothes to an organized and clean environment, .
. . Demystifying used
. EO2 so people who are not in the habit of .
Meaning . clothing
consuming used clothes, would be able to open
to this way of consumption.”
“When we talk about a store shared with
EO2 local producers, it is a conscious consumption Conscious
because you are strengthening producers, consumption

entrepreneurs here in Fortaleza.”

Source: Developed by the authors.
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BBR As for the competences listed by the providers, the following stand out: care for the garments,

20 organization, conscious consumption, and body self-awareness. Body self-awareness is a skill
associated with the elements meaning, exclusivity and demystification of used clothing, all in
support of sustaining the business, in financial terms, and conscious consumption (meaning).
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5.3. DYNAMICS OF THE ELEMENTS OF PRACTICE

In order to explore and describe in detail how the dynamics of the links formed between the
elements identified above occur, some verbalizations taken from Tables 3 and 4 made up the
elaboration of Table 5. For Gherardi (2009), the investigation of practices in the sociotechnical
view is “from the inside out”, that is, from the practitioner’s point of view. As providers also
practiced sharing, they were classified as practitioners. Table 5 presents some of the verbalizations
that indicate the links between the three elements.

Table 5
Dynamics of the elements of practice
Cod. Key quotations about the dynamics of the elements of practice Elements
Material (clothing, label);
“The person will think about conscious consumption in a place Competence
EG6 like this, in a beautiful, clean store, with organized, clean and (care with the garments);
labeled garments (clothes).” Meaning
(conscious consumption).
“[...INot nowadays, I have the mentality when I buy a garment, Material (clothing);
which I will wear, if I can, I will wash it by hand, I will take C
EC4 care of it as much as possible. Because then I can monetize it .ollln ietence )
back to me, selling it to a friend, or I can give it to a friend who (care with the garments);
liked it [...] I can exchange it.” Meaning (Saving).
“It gives the feeling that everything is very personalized, that Material (plant);
you see that this plant was not placed here just because I like the Competence
EC3 plant, but to create a space that cares for the natural, also their (conscious consumption);
f)ther Product.s s'uch as cups, straws fdlsp(.)smg of smgle—use ltegls) Meaning (exclusivity,
it remits to this issue of responsibility with the environment”. . .
conscious consumption).
Material (clothing, music);
“So, you have a thrift store that sells used clothes, but in great Competence
E01 condition, they’re cool, a cool environment, with music, it (care with the garments);
looks like a ‘normal’ store.” Meaning (demystifying
used clothing).
“When you arrive at the thrift store and see that the clothes have Material (clothing);
withstood another user’s stride, then this garment is good.
EGS Therefore, it ends up having a sustainability approach, because Competence (quality,

you are investing in something that has greater durability,

because there are a lot of disposable clothes, you can tell by the
fabric.”

conscious consumption);

Meaning
(conscious consumption).

Source: Developed by the authors.
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Table 5 illustrates that there is a connection between the three elements of practice by highlighting
the simultaneous dynamics between them. For Shove et al. (2012), these connections indicate
that the practice has been established and that there is the formation of a reproduction circuit
that supports this practice. From the perspective of theories of practice, the objective is precisely
to understand how, through new links, it is possible to change everyday practices making them
more sustainable (Spurling et al., 2013; Sahakian & Whilite, 2013).

6. DISCUSSION

From the perspective of the socio-technical approach on the elements of practices and their
connections, developed by Shove et al. (2012), this research contributes to the advance of the
theoretical understanding of sustainable consumption by basing itself on the real experience of
local everyday practices (Stiiflbauer & Schifer, 2019). On the theoretical perspective, we offer
three main contributions. The first one is related to the understanding of local practices to
analyze sustainable consumption, responding to the demand by Silva and Figueiredo (2020).
From our research, it was possible to identify the set of actions and material arrangements that
constitute the clothing sharing practice (Bostrom & Micheletti, 2016; Fletcher & Grose, 2012).
Our findings showed as main elements: (1) materials: used clothes, internet, lighting, decorative
objects, music, computer, and software, (2) competences: care of the garments, organization,
conscious consumption, unattachment, self-awareness and body self-awareness, and (3) meanings:
exclusivity, demystification of used clothing, conscious consumption, saving, quality, warmth
and curatorship.

The second contribution is allusive to the scarcity of empirical studies that contemplate a
holistic view of the body of practices, meeting the request by Stiffbauer and Schifer (2019) and
Jarzabkowski et al. (2015). The research located in Fortaleza, Ceard (Brazil) presented the context
of the practice of clothing sharing as a practice of sustainable consumption. This observation
occurred because conscious consumption is highlighted by practitioners and providers, as elements
of meaning and competence, evidencing the reflexivity that involves the act of clothing sharing: it
is not just ‘saying’ that one practices conscious consumption, it is ‘doing’, through built-in skills,
factual conscious consumption (Nicolini, 2017). The implementation of the practice also requires
material elements, and the internet network was highlighted as a means of disseminating and
promoting shared consumption, besides being fundamental to the management of the sharing
business (Pedersen & Netter, 2015).

Finally, the findings of this research contribute to the study of sustainable fashion as it is
supported by practices, a different perspective from the analyzes carried out in the literature, that
focus, until then, on the perspective of consumer behavior (Bellotti & Mora, 2016). It is also
important to emphasize that clothing sharing has been a promoter of conscious consumption
in other areas of consumption domains (food, accessories, beauty and personal care products,
ecological diapers, among others), available at the store and at fairs; now it was initiated and
promoted by one of these other domains of conscious consumption (Schifer et al., 2021). This
fact signals the relevance of shared meanings, analyzed in practice theories, to the detriment of
the individual motivations investigated in consumer behavior (Shove et al., 2012). This is because
the sharing of clothing has not only been configured as a practice of sustainable consumption,
but also as a vector that led to the emergence of constellations of practices (Schatzki, 2019) that
generated behavioral changes, through a collective and reflective awareness of consumption,
promoting more sustainable lifestyles.
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From an individualistic perspective (Bellotti & Mora, 2016), the literature identifies the need
for exclusivity (internal) and conscious consumption (external), as determinants of those who
adhere to slow fashion (Liu et al., 2018; Erketing & Atik, 2015). Regarding the consumption of
second-hand garments, four motivators are identified in hierarchical order: desire for exclusivity,
possibility of high-value goods at more affordable prices; the sense of nostalgia that clothes from
other times provide (vintage pieces), and sustainability (Roux & Korchia, 2000). It is worth
noting that slow fashion proposes the use/sharing of second-hand pieces, in order to prolong
their useful life and avoid disposal (Fletcher & Grose, 2012).

The findings in the current paper identify these four motivators as meanings, in addition to
adding quality, warmth, and demystifying used clothing. The need for exclusivity is undoubtedly
the most pointed meaning; followed by saving (cost-benefit ratio), which is directly associated
with the quality of the piece; curatorship, related to (vintage) style; and, finally, sustainability.
However, the research noted that the saving is directly linked to the price versus quality ratio,
and quality is associated with the durability of the part. Therefore, the meanings of saving and
quality are linked to issues of sustainability and conscious consumption, which, in turn, are
encouraged by the demystification of clothes and the comfort provided by the store. That said,
exclusivity and conscious and sustainable consumption are the internal and external meanings,
respectively, most pointed out among those who adopt the sharing of used garments.

Therefore, it was possible to verify from the analysis of the context, composed of practitioners
and providers and the set of actions and material arrangements that constitute the practice of
sharing garments in Fortaleza, which the practice, based on the principles of slow fashion (Jung
& Jin, 2016), mainly in the valorization of the place, it allows and promotes the most sustainable
consumption of clothes.

7. CONCLUSIONS

The use of theories of practice to understand sustainable consumption emphasizes local
practices performed by practitioners as promising ways to promote changes in consumption and
disposal patterns. During this research, it was possible to identify the practice of sharing clothing
through the combination of materials, active and qualified practitioners, and shared meanings,
has the potential to bring fashion and sustainability closer together through more reflective
consumption. Therefore, our results demonstrate the existence of an extension of the service life
of the parts and a reduction in new acquisitions and quick disposals. By identifying the dynamic
of clothing sharing elements, we conclude that, in addition to improving practitioners’ experience
with clothing and delaying or preventing the expansion of resource use, the use of a collaborative
store promotes the development of a new fashion business, less focused on economic growth,
and more congruent with the environmental, social and mental demands that the zeitgeist in the
world requires, because environmental degradation has already reached alarming levels.

As for the practical implications, the research provides a comprehensive view on sharing
actions as a practice that should be used as benchmark in other places to ensure slow fashion
and, consequently, sustainable consumption. Our research provides efficient strategic guidelines
for enterprises that offer this type of commercialization, not only in the clothing segment, but in
general. Therefore, managers can improve their actions to ensure actions for clothing sharing in
collaborative stores, understanding what have been presented here as materials, competences and
meanings perceived by practitioners and providers. Of course, that the practice will be performed
differently in other contexts, however similar dynamic of elements can guide managers to make
decisions toward sustainable consumption.

BBR, Braz. Bus. Rev. — FUCAPE, Espirito Santo, 21(1), €20211182, 2024



Based on our results and in order to identify other empirical evidence that may reveal more
information about the practice, new research may address other contexts and modalities of the
practice of sharing clothing, as well as other activities, even mentioned in this study when they
act intertwined with the practice of clothing sharing. Specifically in the field of fashion, it is also
suggested to explore, under the lens of practices, other alternative activities, such as upcycling,
also known as creative reuse, and the capsule cabinet. All these contributions can enable a better
understanding of the SDG 12.

Regarding the limitations identified in the research, the first is the scarcity of studies in the area.
There are still virtually no debates about clothing sharing, as a practice of sustainable consumption,
from the perspective of practice theories, in the socio-technical view. Another limitation is due
to the fact that some conscious consumption initiatives, such as the sharing of garments, being
very recent to Brazil and, mainly, in Fortaleza, Ceard. Therefore, the field for analysis is still
small. Another limiting factor occurs due to the variety of models that can systematize a garment
sharing business, as there is no precise definition of the modality. As mentioned, everything in
this field is still very recent and, in general, these inconsistencies hinder the research process.

REFERENCES

Armstrong, C. M., & Lehew, M. L. A. (2011). Sustainable apparel product development: In search
of a new dominant social paradigm for the field using sustainable approaches, fashion practice.
The Journal of Design, Creative Process & the Fashion Industry, 3(1), 29—-62. https://doi.org/10.27
52/175693811X12925927157018

Arthur, J., Waring, M., Coe, R., & Hedges, L. V. (2012). Research methods and methodologies in
education. SAGE Publications.

Bauman, Z. (2008). Vida para o consumo: A transformagio de pessoas em mercadorias. Zahar.
Bauman, Z., & May, T. (2010). Aprendendo a pensar com a sociologia. Zahar.

Belk, R. (2014). You are what you can access: Sharing and collaborative consumption online. Journal
of Business Research, 67(8),1595-1600. https://doi.org/10.1016/j.jbusres.2013.10.001

Bellotti, E., & Mora, E. (2016). Networks of practices in critical consumption. Journal of Consumer
Culture, 16(3), 718-760. https://doi.org/10.1177/1469540514536191

Bengtsson, M., Alfredsson, E., Cohen, M., Lorek, S., & Schroeder, P. (2018). Transforming systems
of consumption and production for achieving the sustainable development goals: Moving beyond

efficiency. Sustainability Science. 13(6), 1533-1547. https://doi.org/10.1007/s11625-018-0582-1

Bostman, R., & Rogers, R. (2011). Whats mine is yours: How collaborative consumption is changing
the way we live. HarperCollins Business.

Bostrom, M., & Micheletti, M. (2016). Introducing the sustainability challenge of textiles and
clothing. Journal of Consumer Policy, 39, 367-375. https://doi.org/10.1007/s10603-016-9336-6

Bourdieu, P. (1977). Outline of a theory of practice. Cambridge University Press.

Choi, T. M., & Shen, B. (2017). Luxury fashion retail management: An introduction. In T. M. Choi
& B. Shen (Eds.), Luxury fashion retail management. Springer.

Clark, H. (2008). Slow fashion — an oxymoron- or a promise for the future? Fashion Theory, 12(4),
427-446. https://doi.org/10.2752/175 174108X346922

BBR, Braz. Bus. Rev. — FUCAPE, Espirito Santo, 21(1), €20211182, 2024

BBR
20

19



https://doi.org/10.2752/175693811X12925927157018
https://doi.org/10.2752/175693811X12925927157018
https://doi.org/10.1016/j.jbusres.2013.10.001
https://doi.org/10.1177/1469540514536191
https://doi.org/10.1007/s11625-018-0582-1
https://doi.org/10.1007/s10603-016-9336-6
https://doi.org/10.2752/175174108X346922

BBR
20

20

Constantinou, C. S., Georgiou, M., & Perdikogianni, M. (2017). A comparative method for themes
saturation (CoMeTS) in qualitative interviews. Qualitative Research, 17(5), 571-588. https://doi.
0rg/10.1177/1468794116686650

Decrop, A. (1999). Triangulation in qualitative tourism research. Tourism Management, 20, 157-161.
https://doi.org/10.1016/50261-5177(98)00102-2

Diddi, S., Yan, R.-N., Bloodhart, B., Bajtelsmit, V., & McShane, K. (2019). Exploring young adult
consumers’ sustainable clothing consumption intention-behavior gap: A behavioral reasoning theory
perspective. Sustainable Production and Consumption, 18, 200-209. https://doi.org/10.1016/].
spc.2019.02.009

Erketing, Z., & Atik, D. (2015). Sustainable markets: Motivating factors, barriers, and remedies
for mobilization of slow fashion. journal of Macromarketing, 35(1), 53—69. https://doi.
org/10.1177/0276146714535932

Feldman, M. S., & Orlikowski, W. J. (2011). Theorizing practice and practicing theory. Organization
Science, 22(5), 1240-1253. https://www.jstor.org/stable/41303116

Fletcher, K. (2010). Slow fashion: An invitation for systems change. Fashion Practice, 2(2), 259-265.
https://doi.org/10.2752/175693810X12774625387594

Fletcher, K. (2017). Local wisdom: Post-growth fashion. The learning network on sustainability (LENS).
Greenleaf.Local Wisdom: post-growth fashion

Fletcher, K., & Grose, L. (2012). Fashion ¢ sustainability. Laurence King Publishing.

Foudation Ellen Macarthur (2017). A new textiles economy: Redesingning fashion’s future. Ellen Macarthur
Foundation. https://www.ellenmacarthurfoundation.org/assets/downloads/publications/A-New-
Textiles-Economy_Full-Report.pdf

Gherardi, S. (2009). Introduction: The critical power of the ‘practice lens’. Management Learning,
40(2), 115-128. https://doi.org/10.1177/1350507608101225

Glaser, B. & Strauss, A. (1967) The discovery of grounded theory: Strategies for qualitative research.
Aldine Publishing Company.

Gupta, S., Wencke, G., & Gentry, J. (2019). The role of style versus fashion orientation on
sustainable apparel consumption. Journal of Macromarketing, 39(3), 27614671983528. https://
doi.org/10.1177/0276146719835283

Hargreaves, T. (2011). Practice-ing behaviour change: Applying social practice theory to pro-
environmental behaviour change. Journal of Consumer Culture, 11(1), 79-99. https://doi.
org/10.1177/1469540510390500

Henninger, C. E., Blazquez Cano, M., Boardman, R, Jones, C., McCormick, H., & Sahab, S. (2020).
Cradle-to-cradle vs consumer preferences. In I. Choudhury & S. Hashmi (Eds.), Encyclopedia of
renewable and sustainable materials (pp. 353-357). Elsevier.

Henninger, C., Brydges, T., Iran, S., & Vladimirova, K. (2021). Collaborative fashion consumption
— a synthesis and future research agenda. Journal of Cleaner Production, 319(2), 128648. https://
doi.org/10.1016/j.jclepro.2021.128648

Iran, S., & Schrader, U. (2017). Collaborative fashion consumption and its environmental effects.
Journal of Fashion Marketing and Management, 21(4), 468—482. https://doi.org/10.1108/JFMM-
09-2016-0086

BBR, Braz. Bus. Rev. — FUCAPE, Espirito Santo, 21(1), €20211182, 2024


https://doi.org/10.1177/1468794116686650
https://doi.org/10.1177/1468794116686650
https://doi.org/10.1016/S0261-5177(98)00102-2
https://doi.org/10.1016/j.spc.2019.02.009
https://doi.org/10.1016/j.spc.2019.02.009
https://doi.org/10.1177/0276146714535932
https://doi.org/10.1177/0276146714535932
https://www.jstor.org/stable/41303116
https://doi.org/10.2752/175693810X12774625387594
https://www.ellenmacarthurfoundation.org/assets/downloads/publications/A-New-Textiles-Economy_Full-Report.pdf
https://www.ellenmacarthurfoundation.org/assets/downloads/publications/A-New-Textiles-Economy_Full-Report.pdf
https://doi.org/10.1177/1350507608101225
https://doi.org/10.1177/0276146719835283
https://doi.org/10.1177/0276146719835283
https://doi.org/10.1177/1469540510390500
https://doi.org/10.1177/1469540510390500
https://doi.org/10.1016/j.jclepro.2021.128648
https://doi.org/10.1016/j.jclepro.2021.128648
https://doi.org/10.1108/JFMM-09-2016-0086
https://doi.org/10.1108/JFMM-09-2016-0086

Jackson, T. (2008). The challenge of sustainable lifestyles. In Worldwatch Institute (Ed.), Szate of BBR
the word 2008: Innovations for the sustainable economy (pp. 45-60). W. W. Norton & Company. 20

Jackson, T. (2014). Chapter 18. In G. Atkinson, S. Dietz & E. Neumayer (Eds.), Handbook of

sustainable development (pp. 279-290). Edward Elgar Publishing. 21

Jackson, T., & Marks, N. (1999). Consumption, sustainable welfare and human needs with reference
to UK expenditure patterns between 1954 and 1994. Ecological Economics, 28(3), 421-441. https://
doi.org/10.1016/S0921-8009(98)00108-6

Jackson, T., & Michaelis, L. (2003). Policies for sustainable consumption. Sustainable Development
Commission.

Jarzabkowski, P, Kaplan, S., Seidl, D., & Whittington, R. (2015). On the risk of studying practices
in isolation: Linking what, who, and how in strategy research. Strategic Organization, 14(3),
248-259. https://doi.org/10.1177/1476127015604125

Jung, S., & Jin, B. (2016). Sustainable development of slow fashion business: Customer value
approach. Sustainability, 8(6), 3—15. https://doi.org/10.3390/su8060540

Jung, S., & Jin, B. (2014). A theoretical investigation of slow fashion: Sustainable future of the apparel
industry. International Journal of Consumer Studies, 38(5), 510-519. https://doi.org/10.1111/
ijcs.12127

Lang, C., & Joyner Armstrong, C. M. (2018). Collaborative consumption: The influence of fashion
leadership, need for uniqueness, and materialism on female consumers’ adoption of clothing renting
and swapping. Sustainable Production and Consumption, 13, 37—47. https://doi.org/10.1016/].
spc.2017.11.005

Legere, A., & Kang, J. (2020). The role of self-concept in shaping sustainable consumption: A
model of slow fashion. Journal of Cleaner Production, 258, 120699. https://doi.org/10.1016/j.
jclepro.2020.120699

Lim, W. M. (2017). Inside the sustainable consumption theoretical toolbox: Critical concepts for
sustainability, consumption, and marketing. Journal of Business Research, 78, 69-80. https://doi.
org/10.1016/j.jbusres.2017.05.001

Liu, C., State, L., Pookulanga, S., & Shephard, A. (2018). Will youg consumers buys fast fashion
with the luxury ingrediente of american alligator leather: A study of lifestyle characteristics and

motivating factors. Institute for Global Business Research: International Conference Proceedings, 2(1),
129-132.

Mayring, P. (2003). Qualitative content analysis. Forum: Qualitative Social Research, 1(2). https://
doi.org/10.17169/fqs-1.2.1089

Mukendi, A., Davies, I., Sarah, G., & McDonagh, P. (2019). Sustainable fashion: Current and future
research directions. European _Journal of Marketing, 54(11), 2873-2909. https://doi.org/10.1108/
EJM-02-2019-0132

Nicolini, D. (2017). Practice theory as a package of theory, method and vocabulary: Affordances and
limitations. In M. Jonas, B. Littig & A. Wroblewski (Eds.), Methodological reflections on practice
oriented theories, (pp. 19-34). Springer.

Niinimiki, K. (2013). Sustainable fashion: New approaches. Earthscan.

Niinimiki, K., & Hassi, L. (2011). Emerging design strategies in sustainable production and
consumption of textiles and clothing. Journal of Cleaner Production, 19(16), 1876-1888. https://
doi.org/10.1016/].JCLEPRO.2011.04.020

BBR, Braz. Bus. Rev. — FUCAPE, Espirito Santo, 21(1), €20211182, 2024


https://doi.org/10.1016/S0921-8009(98)00108-6
https://doi.org/10.1016/S0921-8009(98)00108-6
https://doi.org/10.1177/1476127015604125
https://doi.org/10.3390/su8060540
https://doi.org/10.1111/ijcs.12127
https://doi.org/10.1111/ijcs.12127
https://doi.org/10.1016/j.spc.2017.11.005
https://doi.org/10.1016/j.spc.2017.11.005
https://doi.org/10.1016/j.jclepro.2020.120699
https://doi.org/10.1016/j.jclepro.2020.120699
https://doi.org/10.1016/j.jbusres.2017.05.001
https://doi.org/10.1016/j.jbusres.2017.05.001
https://doi.org/10.17169/fqs-1.2.1089
https://doi.org/10.17169/fqs-1.2.1089
https://doi.org/10.1108/EJM-02-2019-0132
https://doi.org/10.1108/EJM-02-2019-0132
https://doi.org/10.1016/J.JCLEPRO.2011.04.020
https://doi.org/10.1016/J.JCLEPRO.2011.04.020

BBR
20

22

Niinimiki, K., 2017. Fashion in a circular economy. In C. E. Henninger, PJ. Alevizou, H. Goworek
& D. Ryding (Eds.), Sustainable fashion a cradle to upcycle approach (pp. 151-169). Springer.

Pedersen, E. R. G., & Netter, S. (2015). Collaborative consumption: Business model opportunities
and barriers for fashion libraries. Journal of Fashion Marketing and Management: An International
Journal, 19(3), 258-273.

Piscicelli, L., Cooper, T., & Fisher, T. (2015). The role of values in collaborative consumption:
Insights from a product-service system for lending and borrowing in the UK. Journal of Cleaner
Production, 97, 21-29. https://doi.org/10.1016/j.jclepro.2014.07.032

Pookulangara, S., & Shephard, A. (2013). Slow fashion movement: Understanding consumer
perceptions-An exploratory study. Journal of Retailing and Consumer Services, 20(2), 200-206.
https://doi.org/10.1016/j.jretconser.2012.12.002

Reckwitz, A. (2002). The status of the “Material” in theories of culture: From “Social Structure” to
“Artefacts”. Journal for the Theory of Social Behaviour, 32(2), 195-217. https://doi.org/10.1111/1468-
5914.00183

Rohden, S. E, Durayski, J., Teixeira, A. P. P, Montelongo, A., & Rossi, C. A. V. (2015). Consumo
colaborativo: Modismo ou revolu¢io? DESENVOLVE: Revista de Gestio do Unisalle, 4(2), 9-25.
https://doi.org/lo.18316/2316—5537.15.1

Roux, D., & Korchia, M. (2006). Am I what I wear? An exploratory study of symbolic meanings
associated with secondhand clothing. Advances in Consumer Research, 33(1), 29-35.

Roy,V., & Singh, S. (2017). Mapping the business focus in sustainable production and consumer
literary: Review and research framework. Journal of Cleaner Production, 150(2017), 224-236.
https://doi.org/10.1016/j.jclepro.2017.03.040

Sahakian, M., & Wilhite, H. (2013). Making practice theory practicable: Towards more
sustainable forms of consumption. Journal of Consumer Culture, 14(1), 25—44. https://doi.
org/10.1177/14695405135055607

Saunders, B., Sim, J., Sim, J., Kingstone, T., Baker, S., Waterfield, J., & Bartlam, B. (2018). Saturation
in qualitative research: Exploring its conceptualization and operationalization. Quality &

Quantity, 52(4), 1893-1907. https://doi.org/10.1007/s11135-017-0574-8
Schifer, M., Figueiredo, M. D., Iran, S., Jaeger-Erben, M., Silva, M. E., Lazaro, J. C., & Meifiner,

M. (2021). Imitation, adaptation, or local emergency?—A cross-country comparison of social
innovations for sustainable consumption in Brazil, Germany, and Iran. Journal of Cleaner Production,
284, 124740. https://doi.org/10.1016/j.jclepro.2020.124740

Schatzki, T. R. (2001). Introduction: Practice theory. In T. R. Schatzki, K. Knorr-Cetina, & E.
Savigny (Eds.), The practice turn in contemporary (pp. 10-23). Routledge.

Schatzki, T. R. (2002). The site of the social: A philosophical account of the constitution of social life and
change. The Pennsylvania State University Press.

Schatzki, T. R. (2005). Peripheral vision: The sites of organizations. Organization Studies, 26(3),
465-484. https://doi.org/10.1177/0170840605050876

Schatzki, T. R. (2012). A primer on practices. In Practice-based education (Ed.), Practice, education,
work and society (pp. 1326, Vol. 6). Sense Publishers.

Schatzki, T. R. (2019). Social change in a material world. Routledge.

BBR, Braz. Bus. Rev. — FUCAPE, Espirito Santo, 21(1), €20211182, 2024


https://doi.org/10.1016/j.jclepro.2014.07.032
https://doi.org/10.1016/j.jretconser.2012.12.002
https://doi.org/10.1111/1468-5914.00183
https://doi.org/10.1111/1468-5914.00183
https://doi.org/10.18316/2316-5537.15.1
https://doi.org/10.1016/j.jclepro.2017.03.040
https://doi.org/10.1177/14695405135055607
https://doi.org/10.1177/14695405135055607
https://doi.org/10.1007/s11135-017-0574-8
https://doi.org/10.1016/j.jclepro.2020.124740
https://doi.org/10.1177/0170840605050876

Shen, B., Choi, T. M., & Chow, . §., (2017). Brand loyalties in designer luxury and fast fashion co-branding
alliances. Journal of Business Research, 81, 173-180. https://doi.org/10.1016/j.jbusres.2017.06.017

Shove, E. (2010). Beyond the ABC: Climate change policy and theories of social change. Environment
and Planning A,4(2), pp. 1273-1285. https://doi.org/10.1068/a42282

Shove, E., & Pantzar, M. (2005). Consumers, producers and practices: Understanding the invention
and reinvention of Nordic walking. Journal of Consumer Culture, 5(1), 43-64. https://doi.
org/10.1177/1469540505049846

Shove, E., Pantzar, M., & Watson, M. (2012). The dynamics of social practice: Everyday life and how
it changes. Sage Publications.

Silva, M. E., & Figueiredo, M. D. (2017). Sustainability as practice: Reflections on the creation of
institutional logic. Sustainabilizy, 9(10), 1839. https://doi.org/10.3390/su9101839

Silva, M. E., & Figueiredo, M. D. (2020). Practicing sustainability for responsible business in supply
chains. Journal of Cleaner Production, 251(4), 119621.

Silva, M. E., Oliveira, A. P. G., & Gémez, C. R. P. (2013). Can collaboration between firms and
stakeholders stimulate sustainable consumption? Discussing roles in the Brazilian electricity sector.

Journal of Cleaner Production, 47, 236-244.

Spaargaren, G., & Oosterveer, P. (2010) Citizen-consumers as agents of change in globalizing
modernity: The case os sustainable consumption. Sustainability, 2(7), 1887-1908. https://doi.
org/10.3390/5u2071887

Spurling, N., Mcmeekin, A., Shove, E., Southerton, D., & Welch. D. (2013). Interventions in practice:
Re-framing policy approaches to consumer behavior. Sustainable Practices Research Group report.

Stilbauer, E., & Schifer, M. (2019). Corporate strategies for greening the workplace: Findings from
sustainability-oriented companies in Germany. Journal of Cleaner Production, 226(1), 564-577.
https://doi.org/10.1016/j.jclepro.2019.04.009

Sutherland, W., & Jarrahi, M. H. (2018). The sharing economy and digital platforms: A review
and research agenda. International Journal of Information Management, 43, 328-341. https://doi.
org/10.1016/j.ijinfomgt.2018.07.004

Thorisdottir, T. S., & Johannsdottir, L. (2019). Sustainability within fashion business models: A
systematic literature review. Sustainability, 11(8), 2233. https://doi.org/10.3390/su11082233

Trejo, H. X., Smith, H. A., Trejo, N. K., & Lewis, T. L. (2019). Made in New York: A collaborative
model to encourage slow fashion. Clothing and Textiles Research Journal, 37(3), 1-16. https://doi.
org/10.1177/0887302X19838331

Tukker, A., Emmert, S., Charter, M., Vezzoli, C., Sto, E., Munch Andersen, M., Geerken, T., Tischner,
U., & Lahlou, S. (2008). Fostering change to sustainable consumption and production: An
evidence based view. Journal of Cleaner Production, 16(11), 1218-1225. https://doi.org/10.1016/j.
jclepro.2007.08.015

Tunn, V. S. C., Bocken, N. M. P, Van den Hende, E. A., & Schoormans, J. P. L. (2018). Business
models for sustainable consumption in the circular economy: An expert study. Journal of Cleaner
Production, 212, 324-333. https://doi.org/10.1016/j.jclepro.2018.11.290

Vita, G., Lundstrom, J. R., Hertwich, E. G., Quist, J., Ivanova, D., Stadler, K., & Wood, R.
(2019). The environmental impact of green consumption and sufficiency lifestyles scenarios in
Europe: Connecting local sustainability visions to global consequences. Ecological Economics,

164(C), 106322. https://doi.org/10.1016/j.ecolecon.2019.05.002

BBR, Braz. Bus. Rev. — FUCAPE, Espirito Santo, 21(1), €20211182, 2024

BBR
20

23



https://doi.org/10.1016/j.jbusres.2017.06.017
https://doi.org/10.1177/1469540505049846
https://doi.org/10.1177/1469540505049846
https://doi.org/10.3390/su9101839
https://doi.org/10.3390/su2071887
https://doi.org/10.3390/su2071887
https://doi.org/10.1016/j.jclepro.2019.04.009
https://doi.org/10.1016/j.ijinfomgt.2018.07.004
https://doi.org/10.1016/j.ijinfomgt.2018.07.004
https://doi.org/10.3390/su11082233
https://doi.org/10.1177/0887302X19838331
https://doi.org/10.1177/0887302X19838331
https://doi.org/10.1016/j.jclepro.2007.08.015
https://doi.org/10.1016/j.jclepro.2007.08.015
https://doi.org/10.1016/j.jclepro.2018.11.290
https://doi.org/10.1016/j.ecolecon.2019.05.002

BBR
20

24

Wang, C., Ghadimi, P, Lim, M. K., & Tseng, M.-L. (2018). A literature review of sustainable
consumption and production: A comparative analysis in developed and developing economies.
Journal of Cleaner Production, 206, 741-754.

Warde, A. (2005). Consumption and theories of practice. Journal of Consumer Culture, 5(2), 131-153.
https://doi.org/10.1177/1469540505053090

Work Bank (2019). How much do our wardrobes cost to the environment? World Bank. https://www.
worldbank.org/en/news/feature/2019/09/23/costo-moda-medio-ambiente

Yin, R. K. (2014). Case study research: Design and methods (5th ed.). SAGE Publications.

AUTHOR’S CONTRIBUTION

MC: Conceptualization (equal); Data Acuration (lead); Investigation (lead); Methodology (equal); Writing original draft
(lead); Writing review and editing (equal); MS: Conceptualization (equal); Methodology (equal); Supervision (lead);
Validation (lead); Visualization (lead); Writing review and editing (equal); MD: Supervision (supporting); Validation
(supporting); Visualisation (supporting); Writing review and editing (equal).

CONFLICTS OF INTEREST

'The authors declare no conflicts of interest.

EDITOR-IN-CHIEF

Talles Vianna Brugni

ASSOCIATE EDITOR

Emerson Mainardes

BBR, Braz. Bus. Rev. — FUCAPE, Espirito Santo, 21(1), €20211182, 2024


https://orcid.org/0000-0002-9025-9440
https://orcid.org/0000-0003-2525-275X
https://doi.org/10.1177/1469540505053090
https://www.worldbank.org/en/news/feature/2019/09/23/costo-moda-medio-ambiente
https://www.worldbank.org/en/news/feature/2019/09/23/costo-moda-medio-ambiente

APPENDIX - SAMPLE OF INTERVIEW SCRIPT BBR
20
PERSONAL PROFILE

Can we start with a brief introduction about you? (including experience) 25
How long have you joined the collaborative store?

Could you please share your story with second hand pieces?

What does sustainable fashion mean for you?

PRACTITIONERS

What does a collaborative store like this one, in Fortaleza, mean to you?

For you, is there any difference between a collaborative space (store) and a conventional/fast-
fashion store? If yes, which one or which ones?

What did you learn from choosing to use shared/second-hand clothes?

PROVIDERS

What led you to invest in a collaborative store?

What is the difference between a collaborative store and a conventional/fast-fashion store?
To manage this collaborative store, did you need to learn anything in particular?
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